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Position: Exciting opportunity to join the Sacramento Metro Chamber’s communications department 

supporting the Metro Chamber and our 1,700 members, the programs of the Metro Chamber 
Foundation and the MetroBusiness Center.  

 
 The Marketing Specialist is responsible for the successful management of day-to-day marketing 

strategies built on a foundation of innovation.  Utilizing data to drive pivots and innovative 
marketing strategies, the Marketing Specialist is instrumental in expanding brand awareness 
throughout and beyond the Greater Sacramento Region.  The role requires an innovator, a 
trendsetter, and a progressive thinker who recommends and implements strategies across the 
organization, maximizing revenue opportunities through realized data.  The Marketing Specialist 
oversees the integration of strategies, vendors, reports on data trends, and assists in managing 
communication assets such as social media platforms, producing story boards, email distribution, 
website, and content creation.   

 
Specific Responsibilities include but are not limited to: 

• Research, recommend, and execute marketing strategies, including the incorporation of frequent data 
analysis to identify trends and quickly incorporate pivots. Create strategic briefs as needed for leadership 
review.  

• Create, edit and distribute member alerts and other communications for all departments, including edits to 
mailing lists. Incorporate segmentation to mailing lists to expand audience and engagement.  

• Design and market digital content, such as social media ads, films, email templates and web pages.   
• Implement the strategy to create and redesign the website for the Metro Chamber, MetroBusiness Center and 

its affiliates implementing best practices in project management. 
• Design collateral materials as required for all department needs. 
• Manage vendors with a high degree of autonomy and forging positive, lasting relationships. 
• Edit and proofread outbound Metro Chamber communications. 
• Other duties as assigned. 

 
Qualifications: 

• Bachelor’s degree in computer engineering, journalism, public relations, communications, marketing, or related 
field or equivalent experience in the field. 

• Two (2) to five (5) years of experience in designing digital marketing strategies, including graphic design and 
the management and execution of digital communication campaigns.   

• Familiarity with emerging digital advertising trends and tools, particularly, retargeting, geofencing and email 
mapping campaigns.   

• Working knowledge of Adobe Creative Suite, Microsoft Office, Asana and WordPress. 
• Ability to manage multiple tasks, prioritize projects, take initiative, and excel in a fast-paced office. 
• Enthusiasm and the ability to work with a variety of people as a team player and a self-starter. 

 
Physical Demands:  
May be required to occasionally stand for long hours while assisting with Metro Chamber events. Must be able 
to lift 20 pounds. 

 
Disclaimer: 
The above statements are intended to describe the general nature and level of work being performed by 
people assigned to this classification. They are not to be construed as an exhaustive list of all 
responsibilities, duties, and skills required of personnel so classified. All personnel may be required to 
perform duties outside of their normal responsibility from time to time, as needed. 


