
 

ONE CAPITOL MALL• SUITE 300 • SACRAMENTO, CA 95814 • WWW.METROCHAMBER.ORG/BUSINESSES Page 1 

Woodland | September 22nd 2016 
 

Background 

The Sacramento Metropolitan Chamber of Commerce presents 

the Business Walk: an ongoing economic development program 

hosted in the six-county Sacramento region. On September 

22nd, 2016, volunteers, business owners and civic leaders 

gathered at the 

Woodland Community 

Center and set out to 

visit a total of 127 

Woodland businesses 

to ask them a series of 

survey questions. 

 

Survey Questions 

 How’s business? 

 What do you like about doing business in the area? 

 What needs to be done to make it even better? 

 Do you export?  

 Are all of your staffing needs fully met? 

o Have you hired in the last 6 months?  

o Will you hire in the next 18 months?  

o Do you believe that the local skilled labor 

force can meet the needs of your company?  

 In May 2016, the City transitioned to treated surface 

water. Have you noticed a difference? 

 Is your business registered with Google? 

 

Summary Results 
The businesses interviewed in Woodland 

hold an overwhelmingly positive view of 

how business is going. Time and again 

throughout the Walk, respondents 

praised the community feel that 

Woodland offers and the numerous 

advantages that being located in 

Woodland provides. In a new trend, a 

statistically significant percentage of the 

respondents mentioned the low cost and 

ease of doing business in Woodland. The most frequently cited 

issues were with Infrastructure/Beautification, and 

Permitting/Fees.  

How’s Business? 
 

Of the 86 businesses that 

responded to the question, 

77% of those surveyed 

responded that business was 

good or great.   

 

Just 9% of businesses 

reported doing poorly and 

they attributed their lack of 

customers mainly to changing 

markets. 

  

What Do You Like About Doing  

Business in Woodland? 

 

Community feel, clientele, location, access and cost of doing 

business were all common responses Woodland businesses 

gave when asked what they like about doing business in the 

area. 32% of businesses like the community feel that Woodland 

provides, and the friendly clientele that come with living in a 

small, tight-knit community.  

 

Many businesses have been in the area for many years and 

enjoy the location. H & H Supply, Inc stated that the access to 

freeways and major cities was great for business. They feel that 

Woodland is the perfect place for them to continue to grow and 

prosper.  

 

Woodland’s affordability was also a talking point for many 

businesses. The rent is cheaper for the amount of space 

businesses have when compared to other locations in the region.  
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What Needs Improvement? 

Due to the diversity of responses in this area, similar or related 

issues facing Woodland businesses have been combined to 

show the general needs the community has. A notable 23% of 

surveyed businesses in Woodland indicated they had no 

immediate priorities for improvement.  

 

However, 31% of businesses listed issues with Infrastructure 

and Beautification efforts – this category includes both parking 

and homelessness – the two most often listed problems. 

Downtown businesses are tired of 2-hour parking and note its 

inconvenience for business owners. Businesses all over 

Woodland have indicated that homelessness is a problem.  

Another common problem was with Permitting, Regulation and 

Fees (16%). Some businesses felt that the permitting process 

was too restrictive, or too slow, and wanted it changed to be 

faster and more efficient.  

 

Other suggestions of note included requests for better 

broadband internet access, as well as increasing the diversity of 

the types of businesses present in Woodland, especially high 

tech industry. Interviewees felt that higher tech jobs would be 

of great benefit to the city and increase the market for skilled 

workers.  

 

Do You Export? 
Businesses were asked whether 

or not they were an exporter of 

their goods. Roughly 18% of 

businesses surveyed said that 

they export their goods 

internationally. Of the 

businesses that said they 

exported, a majority are in the 

industrial manufacturing sector. 

Exporters in Woodland expand 

the local economy by bringing 

in money from abroad. 

 

Staffing Needs and Workforce 
In recent meetings with business leaders, the need for a more 

robust, comprehensive and relevant workforce development 

program in Woodland has been noted as a top priority. Figure 5 

indicates that almost one-quarter (23%) of the businesses 

interviewed are currently not fully staffed. Across the board, 

this indicates many open jobs and opportunities for Woodland 

residents. However, when compared with the data in figure 5C, 

almost one-third of 

businesses feel that the 

local skilled labor force 

does not adequately meet 

their needs. They feel they 

must look outside 

Woodland to places that 

train in relevant skill areas 

to find the necessary 

talent, skills and abilities 

their positions require.  
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Figure 3: What Needs to be Improved?
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Figure 5A: Have You Hired in 
the Last 6 Months?
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Figure 5: Are All Your 
Staffing Needs Fully Met?
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Figure 5B: Will you hire in the 
next 18 months?
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Figure 5C: Do you believe the local skilled labor 
force can meet the needs of your company?

No Yes

REPORT: 

Many Woodland firms hire 

frequently: of the businesses 

interviewed,  45% had hired 

in the last month (figure 5A), 

and a combined 49% said 

they either would be, or might 

be hiring in the next 18 

months (figure 5B). The 

frequency of hiring, 

combined with the substantial 

number of businesses not 

fully staffed, and lacking a 

skilled labor pool indicates 

the need for workforce 

development in Woodland. 
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Recent Activities and Follow Up 
The information gathered during the Business Walk is 

valuable for directing Economic Development activities 

moving forward. Since the Business Walk, the City has 

continued to work on several programs outlined below: 

 

Surface Water 
In May of 2016, the City of Woodland transitioned from well 

water to treated surface water from the Sacramento river, as the 

Woodland - Davis Water Project came online. Overall, the 

interviewed population had not noticed a difference in their 

water quality – with 60% of respondents stating as much.  

 

40% of respondents stated they had noticed a difference, with 

21% experiencing positive change, saying the water tasted 

better, and was significantly softer than the well water that 

Woodland had been 

on until the surface 

water project came 

online. A few 

business owners 

even reported being 

able to disconnect 

their water softeners. 

 

The remaining 19% of surveyed businesses that had noticed the 

change in water had experienced a decrease in water quality, 

citing concerns of rust and particulate matter in the water, an 

issue that will subside with time as the water system adapts to 

the new water. 

 

Google 
A large majority of the businesses interviewed are registered 

with Google. This is important because most people look online 

before shopping, and having their 

Google registration makes 

it easier to access 

information about their 

business. However, there 

were several businesses that 

are not registered with 

Google, and do not know how 

to – confirming the value of 

the “Get Your Business 

Online” (GYBO) workshops the city 

has hosted in partnership with the Chamber of Commerce.  
 

 

 

 

 

 

 

During the Walk, interviewers asked businesses if they had 

been facing a business emergency situation, and whether they 

would like to be contacted by the City to follow up and help 

resolve potential issues. This year, four businesses indicated 

they were facing an emergency issue – all have been contacted 

and the appropriate city personnel alerted in order to resolve 

their issues quickly. Additionally, as a result of the Walk, the 

Chamber of Commerce was able to make contact with several 

new businesses and has gained new members. 

 

The City will be sending out a follow up survey to businesses 

visited on the Walk to gather more information about the need 

for broadband and workforce development. A handful of 

businesses indicated lack of broadband was the biggest issue 

their business was facing at the time of the Business Walk. By 

gathering a more complete picture of the need for better 

broadband service, the City gains valuable information for 

planning and shaping its broadband policy going forward. 

 

The City plans to increase its involvement with the NorCal 

World Trade Center to continue to support Woodland exporters 

and promote exportation of Woodland’s high quality goods. 

 

As noted previously, many businesses in Woodland are hiring, 

but they cannot find the adequate labor force to fill their ranks 

– the skilled labor jobs simply do not have enough qualified 

applicants. In order to combat this drought in workforce, the 

City and Chamber of Commerce have convened a task force 

aimed at leveraging local educational resources. Working with 

local business leaders, educational leaders and local officials 

involved in workforce development, the goal will be to create 

sustainable, long lasting programs that train people locally to 

meet the needs of local businesses. 

 

To follow up from the Woodland GYBO with Google question, 

the City will transition away from periodic formal workshops, 

into a regularly occurring open house format at City Hall. The 

program will allow business owners interested in receiving 

assistance in registering their Business Online to come at a time 

convenient for them and receive more direct help than the 

workshop format offered. 

 

For more information, please contact Wendy Ross at: 

wendy.ross@cityofwoodland.org OR (530) 661-5921. 
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Figure 6: Have You Noticed a Difference in the New 
Surface Water?
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Thank You to Our Sponsors! 

Local Sponsors 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Regional Sponsors 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Businesses Visited   

"A" Rated Transmission Humbodlt Redwood Right Foods/SF Spice 

420 Smoke Shop Hygeia Biological RISE Inc 

4Z Welding Service Impressive Auto Body 

& Paint, Inc. 

Robles Upholstery 

7-Eleven - Woodland India spices Inc RT Instruments, Inc 

A-1 Appliance Interstate Batteries Save On Cleaners 

A-1 Secure Storage Irrigation Supply Co Sheffield Real Estate 

A-1 Smoke J & G Gift & Watch 

Repair 

Sol Mexican Restaurant 

AA Window and Door 
Connection 

J.C. Penney Souza's Lettering 

Acceptance Auto 

Insurance 

James P. Zimmerman 

D.D.S. 

Steven W. Thomson DDS  

Ag Seeds Unlimited JBV Creations Steve's glass 

Agriform Jeffrey P. Phillips 

Chiropractic, Inc. 

Stowes Cycle 

All Star Rents Jo-Ann Fabrics and 

Crafts 

Sun Fed Ranch 

Allstate Insurance Co. Johnson Mfg SunFood Llc 

Alpha Floors and 

Kitchen 

Kelly Kooling Tacos El Jaliscience 

Alves Truck Repair & 

Trailer 

Kergel Auto Body TacSense Inc 

Amerimax Legal Strategics The Daily Democrat 

Amos Metz rentals LJ's Towing/West 

Coast Dismantling 

The Gifted Penguin 

APC Propellers Landing 

Products Inc 

Lopez Automotive 

Repair 

The Loft Salon 

Apria Health Care Lourdes' Boutique The Stag Bar 

Barajas Deli M&M Salvage, Inc The Wiseman Company 

Bella Bean Coffee 

House 

Maraviov 

Gunsmithing 

Tremont Lyman 

Biner Insurance Agency Maria's Cantina TriCo Welding 

Capital Accounting Tax 

Services 

Memo's Barber Shop Turold International 

Carniceria la Bodega Music Town Studio UPS Store 

Carports #31 My Brother Steve USA Scientific 

Chroma Salon National Oilwell 

Varco 

Uvaggio Wine Bar 

Classic Marble Norcal Indoor Sports Velocity Island Park 

Create Space Ono Teriyaki Wallace Safe & Lock Co  

Crossfit Excitement Pearl Spa Watts Water Technologies 

Denele Analytical Perry’s Cozy Diner West Coast Coffee 

Ed Witham Jr. Platt Electric West Coast Metal Bldgs 

El Pasito Poppies Gallery Westside Equipment Co. 

El Patio Restaurant Precision Cuts and 
Perms 

Wilkinson International 

Emil's Shoe Store Precision Canning 

Equipment 

William Thomas Morgan 

Farmer's Insurance Pure Water Store Woodland - Davis Termite 
and Pest Control 

Fastenal Puroast Coffee Woodland Biomass (DTE) 

Firehouse Entertainment Quality Supply Woodland Gold and Silver 

Four Wheel Campers Rain for Rent Woodland Home Furniture 

Frenchy’s Liquor Raley's Woodland True Value 
Home Center 

Gelatin World Re Nu Salon Woodland Western Wear 

GNC Reds Salon Woodland Windustrial 

H & H Supply Inc Redwood Empire  


